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At the Sumitomo Corporation Group, to respond to the interests of our 
stakeholders, we are working to provide both financial and non-financial 
corporate information by utilizing various information.

As shown in the diagram below, the integrated report is the primary disclosure 
tool for this information and serves as the core medium for communicating the 
medium- to long-term growth story of the Group.

Production of Integrated Report 2025 was led by the Investor Relations Dept., 
which developed the concept based on analysis of feedback gathered through 
meetings with multiple institutional investors held throughout the year. It was 
created in close collaboration with related departments̶including the Corporate 
Planning & Coordination Dept., Corporate Sustainability Dept., HR Strategy Dept., 
Corporate Legal & General Affairs Dept., and various business groups̶and 
through ongoing discussions with senior management.
 As the of�cer responsible for overseeing the preparation 
of this integrated report, I af�rm 
that both the editorial process 
and the content presented 
herein are accurate and 
appropriate.

■ Statement of authenticity

This integrated report contains management targets relating to medium-term management 
plans and a wide range of other forward-looking statements. They are subject to the 
influence of a range of factors in the Company’s circumstances going forward and do not 
constitute a guarantee of future business performance or a guarantee that the targets and 
forecasts will be met. Readers are therefore advised to avoid placing undue reliance on 
the forward-looking statements contained herein and to be aware that the Company 
recognizes no obligation to update or revise such statements.

Cautionary statement concerning forward-looking statements

① As a communication tool for all stakeholders, this is an annual report that integrates our 
financial and non-financial information. This integrated report helps stakeholders understand 
the overview of our value creation and the enhancement of corporate value for the medium- to 
long term, as well as our corporate strategy and the overall progress of our business.

② Among non-financial information, we disclose detailed information on our activities related to 
sustainability. We also provide the latest relevant information by disclosing it on our corporate 
website and updating it as necessary.

Main tools for information disclosure

On the release of Integrated Report 2025
In recent times, our business environment has become increasingly uncertain, with 
growing concerns about a global economic slowdown. In such an unpredictable 
business environment, the strengths and competitive advantages we have 
cultivated over the years serve as a vital foundation for our business. We believe 
we must take a broad view of each industry, respond �exibly to changing business 
conditions, and further reinforce our strengths and competitive advantages to drive 
future growth.
 In this year’s integrated report, we aimed to clarify our current position by 
re�ecting on our progress over the past decade from both quantitative and 
qualitative perspectives, with the goal of giving readers greater con�dence in our 
ability to achieve future pro�t growth. We hope to deepen your understanding of 
our efforts to enhance corporate value by re�ecting on our past, including our 
setbacks, and highlighting the strengths and competitive advantages we have built 
through concrete business examples, while also presenting the progress of the 
Medium-Term Management Plan 2026.

Reiji Morooka

Representative Director,
Executive Vice President

Chief Financial Officer

Scope of report

Sumitomo Corporation Group’s information disclosure system
Non-financial Information

Financial Information

Sumitomo
Corporation Website

Company
Brochure

Annual
Financial Report

❶
Integrated Report

Referenced guidelines

Editorial Policy

● Period covered: April 1, 2024, to March 31, 2025 (Some activities starting on or after April 
1, 2025, are included.)

● Organizations covered: Sumitomo Corporation and the Sumitomo Corporation Group

● The International Integrated Reporting 
Framework (IFRS Foundation)

● ISO 26000 (Guidance on Social 
Responsibility)

● Guidance for Collaborative Value 
Creation by the Ministry of 
Economy, Trade and Industry 2.0

Comprehensive/ 
Detailed 

Information

Concise/ 
Selected 

Information

Business Reports/ 
Consolidated 

Financial 
Statements/ 

Financial Statements
(Included in Notice of 

Convocation)

Consolidated 
Financial Results

Corporate 
Governance 

Report

❷
Sustainability 

Disclosure Site

Please click or tap each 

disclosure tool to 

access the relevant site.
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https://sumitomocorp.disclosure.site/en/
https://sumitomocorp.disclosure.site/pdf/37/CGR_e_HP.pdf
https://www.sumitomocorp.com/en/jp/ir/report/yuka/AnnualFinancialReport
https://www.sumitomocorp.com/en/jp/ir/report
https://www.sumitomocorp.com/en/jp/ir/stock/stmt
https://www.sumitomocorp.com/en/jp/ir/financial/investors-guide/
https://www.sumitomocorp.com/en/jp/about/library/ci01
https://www.sumitomocorp.com/en/jp/



