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Unceasing Challenge 
for New Value Creation
Act as one on our principles and execute.

To Our Shareholders

Masayuki HyodoRepresentative Director
President and Chief Executive Officer
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During the period under review (the first half of fiscal 2018, i.e. April 1, 2018, 
through September 30, 2018), the global economy was generally robust. The U.S. 
saw expansion centered on individual and capital investment, and a recovery 
continues in the Eurozone, although it is slowing down. China’s stable growth is 
triggering pick-up trends in the ASEAN countries. The Japanese economy was 
robust due to higher personal consumption. For international commodity markets, 
while oil prices remained high as countries cut production, prices of many other 
commodities are falling owing to awareness on growing trade issues originated in 
the U.S. and its prolongation risk.

In this environment, consolidated net income for the first half of fiscal 2018 
amounted to ¥179.3 billion, up ¥24.0 billion year on year. The tubular products 
business in North America posted higher profits, and in mineral resources 
businesses, coal mining projects in Australia saw increased profits due to rise in 
mineral resources prices. In non-mineral resources businesses, solid performance 
was seen in the core businesses including leasing, construction equipment, 
media and digital related businesses operated by the main domestic companies, 
and real estate. The stable progress of construction of large-scale projects in 
power infrastructure business also contributed to profit.

We aim to increase dividends by 
achieving medium and long-term 
earnings growth while adhering to 
the fundamental policy of paying 
shareholders a stable dividend over 
the long term. In the Medium-Term 
Management Plan 2020 started from 
April 2018, we decide the dividend 
amount in view of the situations 
regarding basic profit and cash flow, 
with a consolidated payout ratio of 
30% as our guideline. The annual dividend for fiscal year ending March 31, 2019 will 
be ¥75 per share (the dividend for the previous term was ¥62 per share) as 
announced at the beginning of the year. Therefore, the interim dividend for fiscal 
year ending March 31, 2019 is ¥37 per share, half of the amount of planned annual 
dividend (the interim dividend for the previous term was ¥28 per share).

Six months have passed since the launch of the Medium-Term Management 
Plan 2020. Business performance for the first half of fiscal 2018 progressed 
strongly, and growth strategies for the future are steadily advancing. In addition 
to enhancing the value of existing businesses, we shall also capture trends of 
changing and merging industry structures caused by the fourth industrial 
revolution, collaborate globally and transcend existing organizational boundaries, and 
strongly accelerate digital transformation and develop new next-generation businesses.

The Sumitomo Corporation Group shall look to the future and act as one in 
unceasing challenges for new value creation.

We ask for the continued support of our shareholders in our endeavors.

With regards to our forecasts for fiscal 2018, forecasts announced in May 2018 
(profit: ¥320.0 billion; basic profit*: ¥340.0 billion) have been maintained. We have 
not changed the initial annual forecasts considering the recent fall in some mineral 
resources prices and uncertainties caused by U.S.-China trade issues although 
the results for the first half of the fiscal year remained robust.

Increased Profits from Improved Earnings in 
Mineral Resources Businesses and Robust 
Performance of Existing Businesses

Planned Annual Dividend per Share of ¥75

Execute Forward-Looking Growth Strategies 
in Line with Our Principles

Maintaining Full-Year Forecast of ¥320.0 Billion
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*  Basic profit = (Gross profit + Selling, general and administrative expenses [excluding provision for doubtful receivables] + Interest expense, net of interest income + Dividends) × (1-Tax rate) + Share of profit (loss) of investments accounted for 
using the equity method
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Performance Highlights

*In this publication, “consolidated net income or loss” corresponds to “profit or loss for the year attributable to owners of the parent” under IFRS and “shareholders’ equity” corresponds to “equity attributable to owners of the parent.”

Changes in primary management indicators
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2,627.9

0.90.9
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1.11.1

2,521.5
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Gross Profit

¥451.2 billion

Consolidated Net Income or Loss

¥179.3 billion

Consolidated Net Income or Loss per Share

¥143.61

Total Assets

¥8,055.6 billion

Shareholders’ Equity

¥2,786.0 billion

Interest-Bearing Liabilities (Net) / Debt-Equity Ratio (Net)

Interest-Bearing Liabilities (Net)

¥2,498.1 billion

Debt-Equity Ratio (Net)

0.9 times

Debt-Equity Ratio (net)
Glossary 
of terms

Interest-bearing liabilities (net)
Gross interest-bearing liabilities (bank borrowing, corporate bonds, commercial paper, etc.) 
that must be repaid with interest, minus cash and cash equivalents.

The value of interest-bearing liabilities (net) divided by shareholders’ equity; an indicator 
of financial soundness.
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Cash Flow Results

Free cash flow for the first half of fiscal 2018 totaled to an 

inflow of ¥75.3 billion. Basic profit cash flow* totaled to an 

inflow of ¥157.5 bil l ion because our core businesses 

performed well in generating cash. In addition, we recovered 

funds of approximately ¥110.0 bi l l ion through asset 

replacement including the reorganization of TBC, a tire 

business in the U.S. and sale of cross-holding shares.

Meanwhile, for Others, due primarily to the increase in 

working capital resulting from businesses expansion, the 

cash outflow amounted to approximately ¥110.0 billion. 

Furthermore, for Investment and loan, owing mainly to 

participation in the specialty steel business in India and 

progress in construction of biomass power plant in Japan, the 

cash outflow was approximately ¥130.0 billion.

 Cash flow results (Billions of Yen)

Results as of 
September 2018

Basic profit cash flow +157.5

Depreciation and amortization +56.0

Asset replacement Approx. +110.0

Others Approx. (110.0)

Investment and loan Approx. (130.0)

Free cash flow +75.3

(Billions of Yen)

Left side: First half of the 150th year (FY2017)  Right side: First half of the 151st year (FY2018)
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Consolidated net income or loss by segment / Overview

On April 1, 2018, we reorganized our product-based business units from five to six. Accordingly, the results for the second quarter of FY2017 
have been reclassified. 
Also, Media & ICT Business Unit has been renamed Media & Digital Business Unit on October 1, 2018. The new name of the business unit has 
been applied from the first half of FY2018.

*  Basic profit cash flow = Basic profit - Share of profit (loss) of investments accounted for 
using the equity method + Dividend from investments accounted for using the equity 
method

Metal Products 
Business Unit

  Posted profit of ¥20.9 billion, an increase of ¥2.6 billion year on year, due to earnings 
improvement in tubular products business in North America following the market recovery, 
and the stable performances of the operations of overseas steel service centers, in spite of 
absence of one-off profit from asset replacement in the first half of FY2017.

Transportation & 
Construction Systems 
Business Unit

  Posted profit of ¥32.6 billion, a decrease of ¥2.8, due to the one-off loss in automotive 
business booked in this period, while core businesses such as leasing business and 
construction equipment sales & marketing and rental business kept solid performance.

Infrastructure 
Business Unit

  Posted profit of ¥23.1 billion, an increase of ¥3.0 billion, due to the stable 
progress of construction of large-scale projects in power infrastructure business 
and stable performance of IPP/IWPP business, although there was one-off profit 
from renewable energy power generation business in the first half of FY2017.

Media & Digital 
Business Unit

  Posted profit of ¥24.4 billion, a decrease of ¥1.6 billion, due to transfer of the part of the investment in 
Jupiter Shop Channel to Living Related & Real Estate Business Unit, while major Group companies 
such as SCSK and telecommunication business in Myanmar showed stable performance.

Living Related & Real 
Estate Business Unit

  Posted profit of ¥25.9 billion, an increase of ¥6.9 billion, as the real estate business kept solid 
performance and banana business in Asia increased the profit due to recovery in commodity prices.

Mineral Resources, 
Energy, Chemical & 
Electronics Business Unit

  Posted profit of ¥46.4 billion, an increase of ¥14.9 billion, as coal mining 
projects in Australia showed robust performances mainly because of the 
higher mineral resources prices.
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Building a Comprehensive Platform, With 
Envisioning Future Mobility Services 
Launching a carsharing service in Sweden

Transportation & Construction Systems Business Unit

Since 1997, we have maintained a long-term global supply contract with the UK 

oil major BP Group for the global supply of oil country tubular goods (OCTG). In 

July 2018, we newly concluded a long-term (four-year) agreement on supply 

chain management services with the BP Group through our subsidiary SC 

Tubular Solutions Oman. Under this agreement, we changed the delivery point to 

Duqm Port in southeastern Oman, which has excellent domestic and overseas 

access, to enhance customer satisfaction. The aim of this move is for us to 

manage both transport and inventory by managing inventory in the free zone 

(Special Economic Zone Authority of Duqm (SEZAD)) newly constructed in Duqm 

Port, thus optimizing operational efficiency.

Utilizing our global network, we will continue strengthening customer 

relationships by offering high added-value services and enhancing operational 

efficiency through just-

in-time OCTG supply, 

proper maintenance and 

inventory management.

Enhancing Trusting Relationships by Providing 
High-value Added Services
Supply chain management agreement signed with BP Oman

Metal Products Business Unit

A new type of carsharing service that allows customers to conveniently use eco-friendly electric vehicles

In November 2018, through its subsidiary in Sweden, we launched a carsharing 

service in Stockholm with 300 electric vehicles to be available. The smartphone 

app enables everything from searching for vehicles to payment. It is a free-

floating service that allows users to rent or return vehicles anywhere within the 

specified area. We aim to acquire 50,000 users by 2020, and expand into other 

countries and cities.

Carsharing services have expanded rapidly due to the recent shifts in the 

notion of ownership. These services are also attracting attention as solutions to 

urban issues including congestion, air pollution, lack of parking spaces and so on.

In the future, we aim to build a comprehensive platform that connects various 

mobility services, including buses, trains, and taxis, starting with carsharing. We 

will offer solutions related to mobility, as well as contribute to urban development 

that energizes people and the community.

Sumitomo Corporation Group deploys its global business operations in a 

wide range of industries, placing the “Six Material Issues to Achieve 

Sustainable Growth with Society” as the core of corporate management.

OCTG arriving at Duqm Port

Business Topics
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In July 2 018, Sumitomo Corporation invested in Axiata Digital Advertising 

(“ADA”), which operates a digital advertising business and is a part of Axiata 

Group, one of Asia’s largest mobile telecommunications groups.

ADA will provide highly effective ad distribution services to advertisers by 

analyzing data on attributes and online behavior based on Axiata Group’s 

customer database of approximately 350 million people. Sumitomo Corporation 

will utilize cutting-edge technology such as AI/big data analytics to enhance the 

data utilization and help ADA drive growth for its business.

We are focusing on utilizing data to create value and building a telecommunications 

platform aimed at creating a smart society. Through this investment, Sumitomo 

Corporation will collaborate with Axiata Group to create new businesses, including 

microfinance, remittance, settlement, and other Fintech businesses and IoT 

businesses.

Entering the Data-Based Digital Services 
Business in Southeast Asia
Digital advertising, Fintech, and IoT initiatives

Media & Digital Business Unit

In Minamisoma City, Fukushima Prefecture, which suffered devastating damage from the Great 

East Japan Earthquake, we began planning two solar power plants (92,2 MW) in 2012, in order to 

contribute to restoration by making use of 150ha of land damaged by the tsunami. In March 2018, 

we completed construction and initiated commercial operation of the plant built in first phase of 

construction on schedule despite flood damage to equipment from a typhoon during 

construction. The second phase of construction is currently underway toward completion in 

coming December as scheduled.

The project contributes to the “Minamisoma Renewable Energy Promotion Vision” encouraged 

by Minamisoma City and is regarded as a symbol of the ongoing restoration. In 2016, we entered 

into an agreement with Minamisoma regarding regional contribution, and are actively engaging in 

cooperative activities including the promotion of renewable energy, environmental education, and 

the creation of tourism resources. Through this project, we will continuously contribute to the 

restoration and development of Minamisoma, and regional revitalization.

Contributing to Recovering from the Tsunami and Regional 
Revitalization Through the Solar Power Projects
Developing and operating solar power projects in Minamisoma, Fukushima Prefecture

Infrastructure Business Unit

Axiata Group operates communications businesses in eight countries.

Sumitomo Corporation Group’s Material Issues
Achieving harmony with 
the global environment

Providing diverse 
“accessibility”

Contributing to the development of 
local communities and industries

Developing human resources 
and promoting diversity

Establishing a foundation for 
comfortable and enriching lifestyles

Enhancing 
governance

Overall view of Minamisoma Mano-Migita-Ebi Solar Power Plant with 220,000 solar panels
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To secure first-class assets, we agreed to join the management of Yanacocha 

Gold and Copper Mine in northern Peru in June 2018. For approximately ¥5.3 

billion, we acquired a five percent ownership interest in rights held by major U.S. 

gold miner Newmont Mining Corporation and Compania de Minas Buenaventura, 

a leading precious metals producer in Peru, with the transaction structured as a 

new share issuance to Sumitomo Corporation.

Yanacocha Mine is one of South America’s largest gold mines and has been in 

production since 1993. Annual gold production in 2017 was 535 thousand 

ounces. Mine life for the current deposit is expected to last through 2027, but we 

are planning expansions for additional gold and copper production, that would 

significantly extend mine life, through 2039, if implemented.

We will continue utilizing our mine management expertise to contribute not 

only to the stable supply of mineral resources, but also to the local economic 

development such as infrastructure construction in Peru.

Striving for the Stable Supply of Resources and Local 
Economic Development, to Secure First-Class Assets
Joining gold and copper mine operation in Peru

Living Related & Real Estate Business Unit

Please visit the website below to view the details of Material Issues of the Sumitomo Corporation Group.

https://www.sumitomocorp.com/en/jp/sustainability/material-issues

SearchSumitomo Corporation Material Issues

Responding to Diversifying Work Styles by Providing 
Office Buildings which enable “Strong Team building” 
Expanding our PREX series of medium-sized office buildings. 

Mineral Resources, Energy, Chemical & Electronics Business Unit

Sumitomo Corporation is involved in every step of our PREX series offices development: we 

acquire the land, we design the office building and interior to suit the location and future 

occupants; we manage the construction and finally we bring in tenants. 

In the PREX series, we have carefully designed the office environment to offer the following 

three types of work style: first, three dimensional, active flow of employees using the office 

across different levels; second, creation of optimal working environment with portable work 

tools; and third, promotion of communication among employees by creating communal 

spaces for spontaneous gatherings within the office. We offer workplaces that correspond 

with the increasingly diversifying work styles in recent years and stimulate teamwork.

We have completed construction of Kojimachi PREX and Milléne KANDA PREX, in March 

and May 2018 respectively. We will develop and operate 13 buildings in central Tokyo*. Going 

forward, we will further enhance our PREX series 

portfolio striving to continue offering solutions 

tailored to suit new work styles.

* Central Tokyo: areas centered on Chiyoda-ku, Chuo-ku 
and Minato-ku

Business Topics

Exterior of Onarimon PREX, completed 
in January 2017

Model office at Kojimachi PREX, which enables diverse work styles

Yanacocha Mine, situated approximately 800 kilometers to the northeast of Lima, the capital of Peru
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Sumitomo Corporation’s Tokyo Head Office has moved to Otemachi, Chiyoda-ku in September 
2018. The new head office is an excellent facility with traffic convenience and disaster 
countermeasures, and meets the requirements of business continuity planning (BCP).

OTEMACHI PLACE EAST TOWER
3-2 Otemachi 2-Chome, Chiyoda-ku, 
Tokyo 100-8601, Japan

In the new office, we have created a wide variety of public 

spaces that can be used in different ways depending on the 

intended use and the work style of each employee, as we 

take steps to strengthen cross-organizational collaboration 

and optimize operation efficiency with an environment 

where high-quality communication sparks instantly.

Sumitomo Corporation Group is also engaging to reform 

the work-style, according to the circumstances of each 

company, with pursuing further growth for the entire 

Group. In November, we introduced teleworking and super-

flextime with no core time for all employees of Sumitomo 

Corporation in Japan. There are three types of teleworking: 

working from home, mobile work, and working from a 

satellite office. By enabling each employee to work in a 

flexible manner unrestricted by “place” or “hours,” the 

Company will promote high-value-added, output-oriented 

work styles, and maximize the potential of each worker.

Tokyo Head Office Relocated to Otemachi
Work-style reforms aiming at further growth
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Executive Officer
General Manager, 
Automobility Business 
Division

Shinichi Kato

Joined Sumitomo Corporation in 
1987. General Manager of Inter-
American Automotive Business 
Dept. in 2012, General Manager 
of Automotive Manufacturing 
Business Dept. 2, stationed in 
New York from 2015. Assumed 
current position in April 2018.

The Automobility Business Division is a new organization just 

established in this April. We are working on development of new 

services by taking a chance of the once-a-century changes in the 

automotive industry. It is now becoming technically feasible to call 

and use cars as a service at the time we need as much as we want 

without owning and driving them, and the demand for such 

mobility services is now increasing. The conventional “pay-per-unit” 

business model is finding it difficult to respond to this demand. We 

see a lot of business opportunities in the “pay-per-mile” or “pay-per-

hour” type of services by taking underutilization risk of cars.

Creating New Value While Looking Toward the Coming 
Mobility Society

For example, SMAS is the largest fleet management company in 

Japan with around 800 thousand vehicles as leasing assets. By 

introducing connectivity technology there, we can offer the 

optimum way of occupancy and usage of vehicles to customers 

among leasing, rental, sharing, and other solutions. We can make 

it available for client companies to share their cars with their 

employees when they are not in business use. By carefully 

responding to such diversified demands, we will improve the 

vehicle utilization rate that is said to be below 5%. That way we 

will not only exploit new business frontiers but solve any social 

issues related to mobility as well.

For example, we could resolve traffic congestion and air 

pollution in cities through our electric vehicle sharing services. We 

could support people with limited access to transportation in We have three major business platforms in our division: Sumitomo 

Mitsui Auto Service (SMAS), the largest auto leasing company in 

Japan; TBC/Midas, the largest auto repair and tire sales chain in the 

U.S.; and Oto Multiartha, the largest foreign automotive retail 

finance institution in Indonesia. Each of these platforms is blessed 

with one of the largest customer bases and branch/store networks 

in each country, which makes them attractive to potential partners 

who are studying development of new business models in the 

automotive industry. It is our one-of-a-kind strength to be able to 

take advantage of these solid and attractive platforms to develop 

mobility service.

Aiming to become a mobility service provider

Future 
of Automobility 

Business Division

General Manager Interview

Midas operates 1,500 stores in North 
America, 2,700 stores together with 
TBC, responding to customers’ needs 
by not just selling tires, but also giving 
repairs and maintenance.

The Oto Multiartha Group undertakes business 
that is deeply engaged with the community, 
providing motorcycle and automobile loans to over 
1 million customers using a network covering 240 
locations across Indonesia. The operators at its 
call center provide detailed support.

9



We will expand the platforms in the current areas and build new 

ones in other regions as they are the foundation to deploy mobility 

services. New businesses are being created one after another 

through collaboration of our solid and attractive platforms with 

innovative ideas and technologies of start-up companies.

We are going to develop and provide the valuable mobility services 

in collaboration with various 

partners without being constrained 

by existing frameworks. We 

believe it is exactly our way of new 

value creation, and our way of 

contribution to better society. We 

Sumitomo will give every effort to 

achieve this objective.

Accelerating collaboration with start-ups

roof of concept of the new business models is progressing at Ishigaki Island 

in Okinawa. In February 2018, we launched a sharing service for tourists in our 

subsidiary company e-SHARE Ishigaki, using electric scooters from the 

Taiwanese manufacturer Gogoro. Gogoro, one of the startups we have strategically 

invested to, has a good reputation of their scooters for its easy use. It allows the users 

to exchange the low charged batteries with fully charged ones at the recharging 

stations around the town. They have won the leading share of the electric scooter 

market in Taiwan just within three years. Gogoro is now preparing for the collaboration 

with YAMAHA in Taiwan market from 2019.

Ishigaki, with its 1.24 million annual visitors for 50 thousand population, has a vision 

of “eco-island”. The co-existence of the preservation of the environments and the 

promotion of the tourism is a must. At e-SHARE Ishigaki, we are operating battery 

swapping stations with renewable energy, which can also be used as an emergency 

power source. We will continue to develop and verify various service models in 

Ishigaki to deploy in other areas in Japan and overseas.

P

Scooter sharing for an  
eco-friendly tourism service

underpopulated areas through development of autonomous bus 

operations. Also, by introducing a “pay-per-mile” type of micro-

financing scheme in developing countries, we could encourage 

low-income people to be financially independent through an 

affordable access to mobility for work.

Launched a business partnership with 
Akippa, which operates a parking lot 
sharing service, in 2016. Users can easily 
rent parking lots from smartphones and 
computers.

Sharing service for Gogoro electric smart scooters with swappable batteries, 
which won a Good Design Gold Award in 2018. Aiming to provide a more 
convenient transportation method for tourists and locals while also preserving 
the environment on Ishigaki Island, which has abundant tourism resources

PICK UP
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Taipei

Retail Business in Taiwan

aiwan is about the same size as Kyushu in Japan with a population of 

approximately 23 million people. Taiwanese people are generally pro-

Japan and love Japanese products, TV dramas and anime. We are actively 

investing in the retail segment in Taiwan, supporting the lifestyles of Taiwanese 

people. In 2012, we jointly established Tomod’s Taiwan for drugstore business 

with Mercuries & Associates Holding, a midsized Taiwanese conglomerate 

operating retail, restaurant, insurance, and other businesses. At present, Tomod’s 

Taiwan is steadily increasing its brand recognition, with a store network of 40 

stores across Taiwan.

In June 2018, we newly acquired a 22 percent stake in Simple Mart, a food 

retail chain in the Mercuries & Associates group. Simple Mart is a 

chain of small food retailers with store floor space of approximately 

100 square meters, which mainly sells beverages, processed food, 

and other non-perishable food items. As of September 30, Simple 

Mart operates 646 stores in heavily residential areas, and has 1.8 

million point card members (approximately 7.4% of Taiwan’s 

population). In addition to the brick-and-mortar store business, 

Simple Mart has recently begun operating its own e-commerce 

business, and is placing delivery lockers at each store to enhance 

their functioning as pick-up points. We position Simple Mart as a 

lifestyle-related multiservice platform, and are consolidating various 

functions and knowledge in this business as we aim to enhance its 

value.

T

Developing networks of drugstores and food retail 
chain stores

Taiwan
Looking Internationally
S u m i t o m o  C o r p o r a t i o n  W o r l d w i d e

Tomod’s operates 41 stores across Taiwan (as of September 30), mainly at 
roadside commercial facilities.

Food retail chain Simple Mart, a part of the Mercuries & 
Associates group

Simple CITY, a new format capable of responding to the 
increasingly diversifying needs of Taiwanese consumers
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Taipei

Sumitomo Corporation Group’s activities in Taiwan

Developing a Diverse Range of Businesses 
in Partnership with Local Companies

Sumitomo Corporation Taiwan works together with the 
Sumitomo Corporation Head Office in Japan and branches 
in the East Asia region (China, South Korea, and Mongolia) 
as it actively focuses on various trading businesses and 
business investments, including green energy (offshore 
wind power generation and solar power generation), which 
is being promoted by the Taiwanese government, and 
building a supply chain in the chemicals field.

PRESENT  Business development in various fields

The building where the head office is presently located. 
Sumitomo Corporation occupies four floors

Sumitomo Corporation established a representative 
office in Taipei in 1953, made it the Taipei Branch of 
Sumitomo Corporation in 1962, and launched 
businesses as a contracting party for domestic 
transactions and trade transactions the following 
year. In 1967, we established the Kaohsiung Office 
(later Kaohsiung Branch) as a liaison office for the 
Taipei Branch, later establishing Sumitomo 
Corporation Taiwan through incorporation in 1991.

HISTORY  65 years of history

The building where the office was 
located upon establishment in the 1950s

We will develop new businesses that originate in Taiwan 
by building good partnerships with the many Taiwanese 
companies with excellent technical expertise. We shall 
contribute to establishing a foundation for comfortable 
and exciting lifestyles for people not just in Taiwan but 
around the world, through the global development of the 
electric scooter company Gogoro and other businesses.

FUTURE   Developing new businesses 
originating in Taiwan

Sumitomo Corporation’s subsidiary Sumitronics 
Taiwan operates a semiconductor business

My Favorite

Assistant Manager
Lifestyle Related Business Unit
Sumitomo Corporation Taiwan

Tsai Randie

Taiwanese consumers have significant 
purchasing power, with a GDP per capita 
of 24,000 U.S. dollars, and exhibit a strong 
liking for Japanese products and services. 
We are experiencing a positive response 
to the retail business developed jointly 
with Mercuries & Associates. We shall 
continue providing convenient purchasing 
environments and comfortable lifestyles, 
with a platform comprising more than 700 
stores of Simple Mart and Tomod’s 
combined.

Hualien, on the east side of 
Taiwan, is called the garden of 
Taiwan for its abundant nature. 
The most famous scenic beauty 
nearby is the Taroko Gorge, a 
gorge formed from limestone 
and marble, where visitors can 
experience the wonder of nature 
as they walk among this stunning scenery. Hualien is a really amazing 
place, where you can enjoy local seafood and homemade alcohol and rice 
cakes made by aboriginal people (indigenous Taiwanese people), and 
refresh yourself both mentally and physically.

Scenery of the Taroko Gorge
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Sumitomo’s Forefathers No. 3

Tomomochi, the second head of the Sumitomo 
family, was born in Kyoto in 1607 as the eldest son 
of Riemon Soga, who developed the Nanban-buki 
copper refining technique. He married the daughter 
of Masatomo, the first head of the Sumitomo 
family, continuing the Sumitomo family line, and 
also inherited the Izumiya copper business of his 
own family. In 1623, he expanded to Osaka, where 
he openly disclosed the secret Nanban-buki 
technique and as a result, Izumiya came to be 
respected as the head family of Nanban-buki. 

The copper smelting plant, which he built in 
Nagahori, Osaka in 1636 remained at the center of 
the copper refining industry through the Edo Period. 
The foundations of the copper business that 
supported the development of the modern 
Sumitomo were formed in Tomomochi’s time.

The majority of copper produced during the Edo 
Period was exported. Tomomochi undertook price 
negotiations personally with the director of the 
Dutch trading post at Dejima in Nagasaki (source: the 
diary of the Dutch trading post director), and held 
back the outflow of silver from Japan, devoting 
himself to protecting national interests.

Furthermore, he also entered businesses outside 
copper. With the success of the copper trade, he 
became a trader in threads, textiles, sugar, medicine 
and other goods obtained as consideration for 
copper exports, prospering to the point where it is 
said that “No one in Osaka can compete with 
Izumiya.” This is our root as a trading company.

Branching out from Kyoto to Osaka for 
business expansion

Displaying skill as a trader

Solidified Sumitomo’s business foundations with 
expansion into Osaka

With Sumitomo’s business philosophy as a pillar, the Group has adapted to the changes, 

overcome the challenges and successfully developed. We will introduce the achievements 

of the forefathers of Sumitomo.

A cherished item of Tomomochi
One of the oldest Japanese abacuses, with one bead on the top 
row and five beads on the bottom row

Statue of Tomomochi Sumitomo

Tomomochi Sumitomo (1607 – 1662)

Photo Credit: Sumitomo Historical Archives
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Corporate Profile / Stock Information

Corporate Profile (As of September 30, 2018) Stock Information (As of September 30, 2018)

Overseas
35.26%

Financial Institutions
37.96%

Securities
Firms
   4.81%

Individuals
and Others
14.02%

Other
Corporations
   7.79%

Treasury Stock 0.16%

Chairman Kuniharu Nakamura
Representative Director Masayuki Hyodo
Representative Director Hideki Iwasawa
Representative Director Masahiro Fujita
Representative Director Koichi Takahata
Representative Director Hideki Yamano
Outside Director Yayoi Tanaka
Outside Director Nobuyoshi Ehara
Outside Director Koji Ishida
Outside Director Kimie Iwata
Outside Director Hisashi Yamazaki
Senior Audit & Supervisory Board Member Takuro Kawahara
Audit & Supervisory Board Member Toshiaki Murai
Outside Audit & Supervisory Board Member Haruo Kasama
Outside Audit & Supervisory Board Member Toshio Nagai
Outside Audit & Supervisory Board Member Yoshitaka Kato

(Note)  The shareholding ratio is calculated by dividing the number of shares held by the number of 
shares outstanding − which is derived by deducting treasury stock (1,968,633 shares) from the 
total number of issued shares − and rounding to the nearest hundredth of a percent.

Establishment: December 1919

Paid-in Capital: ¥219,448,669,983

Status of Employees: Number of Employees 5,338 (Note)

Number of Employees (Consolidated 

basis) 63,299
(Note) It includes 166 persons whom overseas 

branches and offices of the Company 
employ.

Status of Subsidiaries and 
Associated Companies:

Number of Consolidated Subsidiaries 618
Number of Associated Companies     301

Status of Operating 
Locations, etc.:

Domestic 22
Overseas 109

Accounting Auditor: KPMG AZSA LLC

Directors, Audit & Supervisory Board Members

Number of Shares Authorized for Issuance: 2,000,000,000 shares
Number of Issued Shares: 1,250,787,667 shares
Number of Shareholders: 140,183
Shareholders Composition:

Major Shareholders

Name Number of Shares 
(In Thousands of Shares)

Shareholding 
Ratio (%)

The Master Trust Bank of Japan, Ltd. (trust account) 92,166 7.38
Japan Trustee Services Bank, Ltd. (trust account) 63,636 5.10
Sumitomo Life Insurance Company 30,855 2.47
JP Morgan Chase Bank 385632 29,301 2.35
Japan Trustee Services Bank, Ltd. (trust account 5) 23,458 1.88
Japan Trustee Services Bank, Ltd. (trust account 9) 22,771 1.82
Mitsui Sumitomo Insurance Company, Limited 20,000 1.60
State Street Bank West Client-Treaty 505234 18,054 1.45
Japan Trustee Services Bank, Ltd. (trust account 1) 17,584 1.41
Japan Trustee Services Bank, Ltd. (trust account 2) 17,333 1.39

Company Website

https://www.
sumitomocorp.com/
en/jp

Information for Shareholders

Fiscal Year: From April 1 of each year through March 31 of the following year
Ordinary General Meeting 
of Shareholders:

June

Record Date: Ordinary General Meeting of Shareholders   March 31
Year-end Dividends   March 31
Interim Dividends   September 30

Stock Transfer Agent and  
Account Management Institution 
for Special Accounts:

Sumitomo Mitsui Trust Bank, Limited
4-1, Marunouchi 1-chome, Chiyoda-ku, Tokyo

Stock Transfer Agent,
Handling Office:

(Mailing Address)

Sumitomo Mitsui Trust Bank, Limited
Stock Transfer Agency Business Planning Department
4-1, Marunouchi 1-chome, Chiyoda-ku, Tokyo
Sumitomo Mitsui Trust Bank, Limited
Stock Transfer Agency Business Planning Department
8-4, Izumi 2-chome, Suginami-ku, Tokyo, 168-0063

(Telephone Inquiries) 0120-782-031
(URL) https://www.smtb.jp/tools/english/
Shares per Unit: 100 shares
Stock Listings: Tokyo, Nagoya, Fukuoka
Stock Exchange Code: 8053
Public Notices: Public notices shall be made electronically. If electronic 

notice is impossible due to accident or other unavoidable 
reason, the notice shall appear in the Nihon Keizai Shimbun.

(Public Notice URL) https://www.sumitomocorp.com

 Contact for Notifications and 
Inquiries Concerning Shares

For shareholders having an 
account with a secur i t ies 
company, please contact your 
s e c u r i t i e s  c o m p a n y  f o r 
not i f icat ions of change of 
address, etc. and inquiries. For 
shareholders not having an 
account with a secur i t ies 
company, please contact the 
telephone inquiries number on 
the left.

 About Special Accounts
For shareholders who have not 
used the custody and book-
entr y  t ransfer  system for 
securities prior to introduction 
of electronic share certificate 
system, a special account has 
b e e n  e s t a b l i s h e d  w i t h 
Sumitomo Mitsui Trust Bank, 
L i m i t e d .  F o r  i n q u i r i e s 
concerning special accounts, 
please contact the telephone 
inquiries number on the left.

SearchSumitomo Corporation

The Sumitomo Corporation 
website provides latest 
news and a range of IR 
i n f o r m a t i o n  f o r  t h e 
u n d e r s t a n d i n g o f  t h e 
Company.
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TV shopping provides viewers with the fun of shopping from home. 
Jupiter Shop Channel, in which Sumitomo Corporation and the 
Sumitomo Corporation Group company Jupiter Telecommunications 
(J:COM) have stakes, was the first channel in Japan that specializes 
in TV shopping when it was launched in 1996, and has grown to 
presently boast the top sales in the Japanese TV shopping industry.

SHOP CHANNEL broadcasts live 24 hours a day, 365 days a year. A 
wide variety of about 500 items are introduced every week, including 
fashion goods, beauty products, household products, food, and 
more, selected based on our unique criteria. Sales have increased for 
21 consecutive years since the channel’s founding, with viewers 
supporting the distinctive programming including real-time, lively 
interactions and flexible proceedings of programs.

In addition, approximately 90% of SHOP CHANNEL’s customers are 
“mature women,” who understand their own preferences and have their 
own sense of values. In October 2018, SHOP CHANNEL rolled out a 
promotional campaign targeting such women, based on the theme of 
“Mature Women Choose SHOP CHANNEL as Japan’s No.1 Shopping 
Channel.”

We aim to utilize our attractive product line-up and program planning to 
continue delivering “heart-pounding moments of delight” to customers’ 
lives and further expand this business.

Editor’s Note

The number of visitors we receive has increased significantly, partly due to improved access brought 
from the relocation to our new Head Office in Otemachi. At our vibrant office, work style reforms and 
digital transformation of work processes are being promoted simultaneously as part of our growth 
strategy. We will work to further deepen human communication, which is becoming ever more important 
with the advancement of technology, and tirelessly take on the challenge of creating new business value!

 Caution Concerning Forward-looking Statements 
Statements included in this publication regarding future performance and other matters have been determined on the basis of information currently available. 
Such statements may differ in future depending on changes in the business environment, etc., and Sumitomo Corporation does not guarantee their reliability.

OTEMACHI PLACE EAST TOWER, 3-2 Otemachi 2-Chome, Chiyoda-ku, Tokyo 100-8601, Japan
Phone: +81-3-6285-5000
Internet Website: https://www.sumitomocorp.com
(Publication: Corporate Communications Dept.   )

Japan’s No.1 television shopping channel

How to watch SHOP CHANNEL

More than half of households in Japan can view 
SHOP CHANNEL. It is available on various media, 
including CS channel 055 and terrestrial digital 
broadcasting channel 112, in addition to J:COM 
and other cable TV services, SKY PerfecTV! 
multichannel service, BS broadcasting, and the 
official homepage and app.

Among our programs, I particularly  

recommend the SHOP STAR VALUE from 12AM  

and GO! GO! VALUE from 12PM every day.  

Many customers eagerly watch these programs because 

they feature the day’s special offers. Recently, we have 

also been expanding our presence on smartphone apps 

and various social media, so be sure to check out  

SHOP CHANNEL there too!

Sumitomo Corporation
Direct Marketing Dept.

Tatsuhiko Konomoto

SHOP CHANNEL

www.shopch.jp 
(*)Japanese text only

Everyday Life
Sumitomo Corporation Group in

A line-up of highly original products is introduced in 
live broadcasts, 24 hours a day, 365 days a year

An advertisement featuring four “mature women” with a 
discerning eye for living a rich, enjoyable life in their own ways

Sumitomo Corporation

https://www.sumitomocorp.com
www.shopch.jp

